
Some 

types 

of 

transl

ation 

          

There 

are 

several 

differe

nt 

types 

of 

transla

tion, 

each 

with 

its own 

challen

ges 

and 

best 

practic

es. 



Some 

of the 

most 

comm

on 

types 

of 

transla

tion 

includ

e: 

 

Busine

ss 

transl

ation 

        

We 

speak 

of busi

ness 

transla

tion as 

an 



umbrel

la term 

when 

the 

transfe

r of 

meani

ng 

betwee

n two 

langua

ges has 

the 

purpos

e of 

accom

panyin

g 

global 

busine

ss 

activiti

es. 

This 

could 



involv

e the 

most 

varied 

types 

of 

docum

ents, 

market

ing 

materi

als, 

and 

digital 

assets. 

Docu

ment 

transl

ation 

Docu

ment 

transla

tion is 

a type 



of 

busine

ss 

transla

tion 

that 

deals 

specifi

cally 

with 

the 

transla

tion of 

busine

ss 

corres

ponde

nce, 

interna

l 

memos

, 

manua

ls, 

legal 



contra

cts, 

technic

al 

specifi

cations

, and 

other 

import

ant 

docum

ents. 

Compl

exity 

may 

arise 

from 

the 

large 

volum

es and 

fragme

nted 

nature 

of 



busine

ss 

docum

ents, 

as well 

as the 

need to 

mainta

in 

consist

ent 

termin

ology 

throug

hout 

the 

docum

ent 

corpus. 

Legal 

transl

ation 

        

Anoth



er 

subset 

of 

busine

ss 

transla

tion, 

this 

special

ist area 

includ

es the 

transla

tion of 

legal, 

judicia

l, and 

juridic

al 

docum

entatio

n. 

Warra

nts, 

registr



ations, 

certific

ations, 

statem

ents, 

affidav

its, 

patents

, 

tradem

arks, 

procee

dings, 

trials, 

decree

s, 

contra

cts, 

and 

insura

nce 

policie

s are 

only 

some 



examp

les of 

legal 

docum

ents 

that 

may 

need 

transla

ting. 

Accura

cy is 

of the 

utmost 

import

ance in 

legal 

transla

tion, as 

even a 

small 

mistak

e could 

have 

major 



reperc

ussion

s. 

Litera

ry 

transl

ation 

       

This 

type of 

creativ

e 

transla

tion is 

all 

about 

transfe

rring 

the 

meani

ng, 

style, 

and 

beauty 



of 

literary 

works 

betwee

n 

langua

ges. 

From 

poetry 

and 

drama 

to 

novels 

and 

short 

stories, 

literary 

transla

tion is 

a true 

art 

form 

that 

often 

require



s the 

transla

tor to 

exercis

e a 

great 

deal of 

creativ

e 

freedo

m to 

do 

justice 

to the 

source 

text. 

Techni

cal 

transla

tion 

Techni

cal 

transla

tion gr



oups 

togeth

er a 

broad 

range 

of 

scienti

fic and 

technic

al texts 

that 

range 

from 

user 

manua

ls, 

service 

guides, 

and 

installa

tion 

instruc

tions 

to 

softwa



re 

strings 

and 

datash

eets. 

This 

type of 

transla

tion is 

often 

compl

ex 

becaus

e of 

the 

need to 

mainta

in 

consist

ent 

termin

ology 

throug

hout 

the 



text, as 

well as 

the 

risk of 

inaccu

racy 

affecti

ng the 

safety 

or 

efficac

y of 

produc

ts or 

service

s. 

Releva

nt 

subject 

matter 

experti

se and 

the 

suppor

t of 



termin

ology 

manag

ement 

tools 

are 

essenti

al for 

technic

al 

transla

tion. 

Financ

ial 

transla

tion 

      

The 

need 

for 

financi

al 

service

s is a 



global 

consta

nt, 

which 

means 

that 

there is 

a 

contin

uous 

deman

d for 

the 

transla

tion of 

financi

al 

docum

ents. 

This 

type of 

transla

tion 

may 

includ



e 

anythi

ng 

from 

balanc

e 

sheets 

and 

incom

e 

statem

ents to 

auditin

g 

reports 

and 

market 

analysi

s. The 

emerg

ence of 

fintech 

has 

also 

created 



new 

deman

d for 

the 

transla

tion of 

softwa

re, 

apps, 

and 

websit

es in 

this 

domai

n. 

Ecom

merce 

transl

ation 

       In 

the age 

of 

global 

ecom



merce, 

busine

sses 

need to 

be able 

to 

reach 

consu

mers 

in 

multipl

e 

market

s. This 

means 

that 

landin

g 

pages, 

produc

t 

descrip

tions, 

review

s, and 



blog 

posts 

need to 

be 

transla

ted 

into 

the 

langua

ge of 

the 

target 

market

. 

Ecom

merce 

transla

tion 

often 

needs 

to 

strike a 

balanc

e 

betwee



n 

accura

cy and 

SEO-

friendl

iness, 

as well 

as 

being 

adapte

d to 

local 

custom

s and 

cultura

l 

norms. 

Marke

ting 

transl

ation 

         

Market

ing 



transla

tion 

deals 

with 

the 

adaptat

ion of 

text-

based 

conten

t to 

make 

it 

cultura

lly 

releva

nt and 

linguis

tically 

accurat

e in 

local 

market

s. At 

the 



same 

time, 

market

ing 

transla

tion 

should 

strike a 

balanc

e 

betwee

n local 

releva

ncy 

and 

global 

brand 

consist

ency: 

While 

being 

accurat

e and 

true to 

the 



origina

l 

messa

ge, it 

also 

needs 

to 

appeal 

to 

local 

sensibi

lities. 

Medic

al 

transla

tion 

          

The 

medica

l sector 

is a 

highly 

regulat

ed 



industr

y with 

specifi

c 

require

ments 

for the 

transla

tion of 

clinica

l trial 

protoc

ols, 

patient 

inform

ation 

leaflets

, 

regulat

ory 

docum

entatio

n, and 

other 

import



ant 

texts. 

Inaccu

racy in 

medica

l 

transla

tion 

can 

have 

life-or-

death 

conseq

uences

, 

which 

is why 

this 

type of 

transla

tion 

deman

ds 

special

ist 



subject 

matter 

experti

se as 

well as 

a high 

degree 

of 

accura

cy and 

attenti

on to 

detail. 

Life 

scienc

e 

transla

tion 

Life 

scienc

es is a 

broad 

term 

that 



covers 

the 

fields 

of 

medici

ne, 

healthc

are, 

pharm

aceutic

als, 

and 

biotec

hnolog

y. It 

shares 

the 

same 

purpos

e as 

medica

l 

transla

tion: 

Facilit



ating 

the 

dissem

ination 

of 

knowl

edge 

and 

inform

ation 

that 

can 

save 

lives 

and 

improv

e the 

quality 

of life 

of 

people 

world

wide. 

It 

shares 



the 

metho

dology

-

related 

challen

ges of 

technic

al 

transla

tion, as 

well as 

the 

same 

high 

stakes 

in 

terms 

of 

accura

cy and 

attenti

on to 

detail. 



NGO 

transla

tion 

Transl

ation 

for 

NGOs 

and 

non-

profit 

organi

zations 

often 

deals 

with 

sensiti

ve 

topics 

such as 

human 

rights, 

povert

y, 

crisis 

situati



ons, 

and 

disease

. The 

objecti

ve of 

NGO 

transla

tion is 

to 

break 

down 

langua

ge 

barrier

s and 

facilita

te 

unders

tandin

g and 

comm

unicati

on 

betwee



n 

people 

of 

differe

nt 

culture

s. 

Softwa

re 

transla

tion 

Global 

softwa

re 

produc

ts need 

to be 

adapte

d to 

the 

custom

s, 

conven

tions, 



and 

prefere

nces of 

the 

target 

market

. This 

proces

s is 

known 

as soft

ware 

localiz

ation, 

and sof

tware 

transla

tion is 

part of 

it—the 

transla

tion of 

text 

strings 

within 



the 

user 

interfa

ce, 

plus 

any 

accom

panyin

g 

docum

entatio

n. The 

adaptat

ion of 

visuals

, UX, 

functio

nality, 

and 

other 

non-

textual 

elemen

ts are 

other 



aspects 

of 

softwa

re 

localiz

ation 

outside 

the 

scope 

of 

transla

tion. 

App 

transla

tion 

Within 

softwa

re 

localiz

ation, 

app 

transla

tion is 

the 



proces

s of 

transla

ting 

the 

text 

conten

t of 

mobile 

apps. 

It 

usually 

involv

es the 

transla

tion of 

user 

interfa

ce 

elemen

ts such 

as 

button

s, 

menus, 



and 

error 

messa

ges, as 

well as 

in-app 

conten

t such 

as 

produc

t 

descrip

tions, 

help 

pages, 

and 

market

ing 

copy. 

Websit

e 

transla

tion 



Websit

e 

transla

tion is 

a 

subset 

of web

site 

localiz

ation t

hat 

concer

ns 

itself 

with 

transla

ting 

the 

textual 

conten

t of 

websit

es into 

multipl

e 



langua

ges—

visual 

or 

functio

nal 

elemen

ts are 

not 

part of 

the 

websit

e 

transla

tion 

scope. 

From 

blog 

posts 

and 

articles 

to 

landin

g 

pages 



and 

produc

t 

descrip

tions, 

websit

e 

transla

tion 

helps 

busine

sses 

reach a 

global 

audien

ce. 

Websit

e copy 

needs 

accurat

e, 

SEO-

friendl

y, 

engagi



ng, 

and 

natural

-

soundi

ng 

transla

tion, 

adapte

d to 

the 

custom

s and 

prefere

nces of 

the 

target 

market

. 

 


