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ta lec.5.sav [DataSet1] - [BM SPSS Statistics Data Editor
File Edit View Data TIransform Analyze DirectMarketing Graphs Utliies Add-ons  Window  Help
SHEE [ PR
SR mM -« BLFTE H B2 wd
I Name || Type ” Width H Decimals ” Label ” Values ” Missing || Columns " Align ” Measure Role
1 chol Numeric 8 1 None None 8 &5 Nominal " Input
2 age Numeric 8 0 Mone Mone 8 & Mominal S Input
3 exerices Numeric 8 0 [None Mone ] &5 Nominal ™ Input
4 sex Numeric 8 0 {1, male} ~ JMone 8 &5 Nominal " Input
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
T m
Data View  Variable View
#2 value Labels x
~Value Labels
Value: | Spelling...
Label: | |
Remove
| ok |[cancel|| Hep |
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@ lec.5.=aw [DlataSet1] - IBM SPSS Statistics Dlata Editor
File Edit Wi e Ciata Transform Analyze Diirect Marketing Sraphs
e
E HE & g = s F R = FE d
I I
I chol " age " exerices " sex " war
1 6.5 38 & 1
=2 5.6 35 5 A
3 5.5 39 153 u
A 5.5 36 5 1
5. 5.9 31 4 1
=] 7.0 38 4 1
i 7.0 33 5 2
7.2 36 =} u
=] 7.2 40 4 2
10 T2 24 (57 1
11
12
13
14
15
16
17
15
19
20
21
22
23
ER™
Crata Wiew ariable
Ea lec.5.sav [DataSet1] - IBM SPSS Statistics Data Editor
File  Edit View Data Transform  Analyze  Direct Marketing mdd—gns Window  Help
% . % b= 5 E & % 'q Chart Builder_ / |_1_J|‘_%I
Graphboard Template Chooser..
| Weibull Plot...
| chol " age || eXerces " Sex || [ Compare Subgroups ” var
1 6.5 38 6 1 . )
2 66 35 5 1 Regression Variable Plots
3 68 19 6 1 Legacy Dialogs 3
4 6.8 36 ) 1
b 6.9 ki 4 1
6 7.0 38 4 1
T 7.0 33 ) 2
8 72 36 5 1
9 72 40 4 2
10 72 24 6 1
11
12
13
14
15
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Count

—
------ Category 1 Category 2 [More..]
‘@ chol i

Variables: Chart preview uses example data w
& chol -
& age i
& exerices || .

& sex

Favorites
Bar

Line
Area

| b

Pie/Polar
Scatter/Dot
Histogram
High-Low

by & ¢
)

Boxplot
Dual Axes

| W

12 Element Properties X
Edit Properties of:
Bar1 (E3]

X-Axis1 (Bar1)
Y-Axis1 (Bar1)

- Statistics
Variable:
Statistic:
[COUM

["] Display error bars
r Error Bars Represent

Multiplier

®s

M
I

Bar Style:
l B Bar

@ Chart Builder
Variables Chart preview uses example data
& chol T
& age
& exerices —
& sex |
| '
! :
e
Pg
L
B Sst calor
B Category 2 e ™

@ Element Properties

Edit Properties of
ANgle-ANs 1 (POIar-Tmenvart]

Title 1
Fooinote 1

- itervalt)

Text Type: Title 1

ﬁgure\

ascements Tesfoototes

Checked items add fitles and footnotes to the chart. Edit the text within Properties.

[ Title 1

[£] Title 2

[7] Subtitle
[¥/] Footnote 1
[7] Footnotg 2

(oK J pese [ meset ] [concet | e |

(ot Jconce e |
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3]
7
1
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6.5 66 6.8 6.9 7.0 72
chol
= GGraph
chol
Mes
He&s
Ces
W&o

7o
W72



) Clall Gsia and/ Gl s all
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File Edit View Data Transform  Analyze Direct Marketing Graphs  Utilities Add-ons  Window  Hel
O Reports >
Sllae @ w4 ™
i = Descriptive Statistics > [ Frequencies...
15: age
g | Custom Tables » Descriptives...
I chol " age “ Compare Means » A&, Explore... var
1 6.5 38 General Linear Model >
1 B Crosstabs...
2 6.6 35 Generalized Linear Models » RE .
alysis
3 6.8 39_ Mixed Models » _ L
4 6.8 36. Correlate » Ratio...
5 6.9 31 Regression > P-P Plots...
6 7.0 38 Loglinear > Q-QPlots...
i 70 33- Neural Networks »
8 72 36 5
: : Classify »
9 72 40
Dimension Reduction >
10 .2 24
1 Scale »
T Nonparametric Tests >
i »
13 Forecasting
14 Survival »
15 Multiple Response »
16 Missing Value Analysis...
17 Multiple Imputation >
18 Complex Samples 3
19 EZ) simulation...
20 Quality Control »
21 ROC Curve...
= Spatial and Temporal Modeling... »
23
[E™!
- —aan—
DataViw VabioView
#2 Frequencies X

&> age
&) sex

Display frequency tables

Variable(s):

&> chol

)
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@ Frequencies: Statistics X |
~ Percentile Values _ Central Tendency |
Quartiles Mean
Cut points for: 10 equal groups Median
Percentile(s): Mode
|_Add | 2
| Change
; Remiove

Values are group midpoints

- Dispersion Distribution
[/ std. deviation [/ Minimum Skewness
[ Variance [¥ Maximum [7] Kurtosis
' [¥ SE.mean

e e G

! | ] ]

@ Frequencies @ Frequencies: Charts X %
~ Chart Type
&b age
&b sex
© Pie charts |
© Histograms:
. Show normal curve on histogram
~ Chart Values |
® Frequencies © Percentages B
[ Display frequ
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Statistics
chol age

I “alid 10 10

Mis=ing 0 0
Mean 6.920 35.00
Std. Error of Mean 0786 1.4498
Median 6.950 36.00
Mode 7.2 3
Std. Deviation 2486 4738
ariance 0e2 22444
Range i 16
Minimum 6.5 24
Maximum 7.2 40
Sum G692 3450

a. Multiple modes exist. The smallestvalue

is shown

Bar Chart

Frequency
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